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appreciated and best-known company in all communities. We will
do so by pursuing two major business strategies. In Japan, we
will further increase the quality of our operations to establish an
overwhelming competitive advantage. Overseas, we will acceler-
ate the expansion of our Takkyubin business in the Asia region.

Domestic Market: Achieving an enormous leap in quality
through the adoption of a “regional- and lifestyle-oriented
approach” and the provision of logistics solutions









My name is Atsushi Ichino, and | became the new president of

Yamato Home Convenience Co., Ltd. on April 1, 2011. | would

like to start by saying that oua6ayers goat tke tthose who lostof
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Intensified competition in the moving market exacerbated
the impact of the Great East Japan Earthquake which occurred

mid-March, the peak moving season, leading to the cancellation
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Review of Fiscal 2011

The Financial Business proposes total comprehensive solutions
for mail-order companies that offer greater convenience for
purchasers (end-users) and an improved business environment
for the mail-order companies.

Our high-quality services and wide range of settlement
methods offer purchasers who use mail-order shopping the
same secure, comfortable shopping environment they have
when shopping in a store. Purchasers who are satisfied with
the service become repeat customers, which leads to higher

revenues for mail-order companies.

Mail-Order Company

Delivery Business

Purchaser









Yamato Autoworks pursues one-stop services for vehicles
based on observing “The Four Cs.”
The first “C” is Compliance. U24 is Com6vingFour








