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Business Pro� le
As a form of social infrastructure, the 
Delivery Business is committed to living 
up to the trust society places in our oper-
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Review of the Year Ended March 2015
Recognizing the � scal year ended March 
2015 as the � rst year of DAN-TOTSU 
Three-Year Plan STEP
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was attributable to stringent cost manage-
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solutions in which we packaged the means 
for accepting e-money as payment with 
assistance in sales promotion activities.
 In the business-to-business (B2B) 
market in Japan, we helped sellers 
expand sales channels and buyers per-
form credit transactions through the 
Kuroneko Anshin Kessai Service. This 
service also provided the added value of 
improving business eª  ciency, enabling 
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