
( 4 )  Target an unspeci�ed number of shippers or cargo

(5) Rationalize thoroughly 

TA-Q-BIN’s Evolution  

Ski TA-Q-BIN

Ski TA-Q-BIN, launched in December 1983, was the �rst added-value TA-Q-BIN service. Cool TA-Q-BIN has realized the creation of demand. Yamato’s  constant awareness of the need to improve convenience for the recipient is a point that sets the 
Company apart from its competitors.

TA-Q-BIN



 The Company launched its international small-lot refrigerated transportation service, 
International Cool TA-Q-BIN, in 2013 in response to calls from overseas customers who had said 
they would like to eat fresh Japanese food as well as from Japanese operators and producers who 




