From the fiscal year ending March 31, 2022, we have been promoting the medium-term management plan



environment in which sales drivers can focus on
pickup and sales activities, we will interact more
closely with customers’ lifestyles and businesses
and






Medium-Term Management Plan ~ ONe Yamato 2023”

(From the fiscal year ending March 31, 2022 to the fiscal year ending March 31, 2024)

Under “One Yamato 2023,” the medium-term management plan due to conclude at the end of the fiscal year ending March 31, 2024, we will
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Measures for Safety and Peace of Mind That Support Sustainable Growth

At the Yamato Group, we are promoting strategies, such
as being more customer driven and improving data utiliza-
tion, to further improve customer experiences. By main-
taining and improving service quality from the perspective



