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(%)

 1,063,000 1,028,219 34,780 3.4
BIZ- 94,000 86,806 7,193 8.3

48,500 44,601 3,898 8.7
e- 41,000 37,060 3,939 10.6

59,000 56,710 2,289 4.0
25,500 23,228 2,271 9.8
6,000 5,746 253 4.4

1,337,000 1,282,373 54,626 4.3

 43,500 41,908 1,591 3.8
BIZ- 4,100 4,094 5 0.1

300 ▲ 527 827 -
e- 7,000 6,986 13 0.2

9,100 8,516 583 6.9
3,100 2,666 433 16.3

26,600 18,762 7,837 41.8
93,700 82,407 11,292 13.7

▲ 23,700 ▲ 16,204 ▲ 7,495 -
70,000 66,202 3,797 5.7

5.2% 5.2% - -
71,000 67,991 3,008 4.4

5.3% 5.3% - -
40,000 35,144 4,855 13.8

3.0% 2.7% - -

2014 3 2013 3
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