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day’'s settiement or Accounts Meeting.

In our nine months results, we made certain progress toward achieving our income targets
for the year. This puts us in a good position for achieving record high operating income.
There seem to be no major discrepancies between our figures and consensus estimates,
and as such | will go over the key points of our results, referring to the presentation
materials you have been provided.
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Next, | will profile our new services and discuss the potential impact of those services on our financial results.
(1) As shown on this slide under the heading “transport of paper media,” we are comple
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